PRODUCT: Tripod for Smartphone
COMPANY: SnapSteady

Slogan: Capture every moment, hands-free

SnapSteady specializes in portable smartphone
accessories designed for content creators,
travelers, and everyday users. Their latest
innovation, the SmartGrip Tripod, is lightweight,
compact, and flexible, aiming to provide seamless
hands-free recording in any setting. Featuring
adjustable legs, a universal phone mount, and a
360° rotating head, it promises stability and ease
of use across different surfaces and angles.
However, the company wants to ensure the design
meets real user needs before launching.

SnapSteady would like to explore further how
easy the tripod is to set up and adjust, whether it
provides stable support for different phone sizes,
and if users find it intuitive to switch between
angles. The goal is to refine usability and enhance
the user experience.



PRODUCT: Head Massager
COMPANY: ZenVibe

Slogan: Relaxation at your fingertips

ZenVibe develops wellness products that bring
spa-like relaxation into daily life. Their new ZenVibe
Head Massager is designed to stimulate the scalp,
relieve tension, and improve circulation using
flexible, lightweight nodes. The product promises
to create a soothing massage experience with
minimal effort, but the company needs to assess
its effectiveness and comfort across different
users.

ZenVibe would like to explore further whether
the massager is comfortable for different head
shapes and if it provides a relaxing sensation.
They are also curious about whether users prefer
manual or powered massage tools. What other
factors could impact the user experience?



PRODUCT: Portable Hairbrush
COMPANY: SwiftStyle

Slogan: Style anytime, anywhere

SwiftStyle creates compact beauty tools for
people on the go. Their SwiftStyle Portable
Hairbrush is a foldable, travel-friendly brush with
anti-static bristles and a built-in mirror for quick
touch-ups. It’s designed for convenience, but
before launching, the team wants to ensure the
product meets user expectations for usability and
effectiveness.

SwiftStyle would like to explore further whether
the brush is easy to carry and store and if the
bristles work well on different hair types. They are
also curious about how users interact with the
mirror and if it enhances the experience. What
else should they consider?



PRODUCT: Potato Peeler
COMPANY: Peec|Perfect

Slogan: Peel smarter, not harder

PeelPerfect develops kitchen tools that make
cooking easier and more efficient. The new
PeelPerfect Pro Peeler is designed to reduce
strain and improve peeling speed, featuring an
ergonomic grip and a dual-blade system. While
the product has undergone initial testing, the
company needs real user feedback to ensure it
performs as expected in different scenarios.

PeelPerfect would like to explore further how easy
and comfortable the peeler is to use and whether
the blade positioning improves efficiency. They
are also interested in whether users prefer a
vertical or horizontal peeling motion. What other
aspects should they investigate?



PRODUCT: Carrot Sharpener
COMPANY: VegiCraft

Slogan: Turn your veggies into art

VegiCraft designs creative kitchen tools that help
users bring fun and artistry into food preparation.
The VegiCraft Carrot Sharpener works like a
traditional pencil sharpener but is designed to
create decorative vegetable spirals and curls. It’s
intended for home cooks, chefs, and food stylists
who want to elevate their plating.

VegiCraft would like to explore further whether
the sharpener is intuitive to use and if it works
well across different vegetable sizes and textures.
They are also interested in how users hold and
stabilize the carrot while using the tool. What else
might affect usability?



PRODUCT: Vegetable Slicer
COMPANY: SliceEase

Slogan: Healthy noodles, made simple

SliceEase develops innovative kitchen tools that
simplify meal prep. Their VegiSpiral Noodle Maker
is designed to transform vegetables like zucchini,
carrots, and cucumbers into spiralized “noodles”
for healthy meals. The compact, handheld design
allows users to insert a vegetable and twist it
through a blade to create thin, uniform strands.

SliceEase would like to explore further how easy
the tool is to use, whether users feel in control of
the spiralizing process, and if the blade effectively
cuts different vegetable types without breaking
them. They are also curious about how users

hold and stabilize the tool while twisting. What
other factors might influence ease of use and
effectiveness?



PRODUCT: Facial Massager
COMPANY: GlowEase

Slogan: Revitalize your skin in minutes

GlowEase specializes in skincare tools that
enhance beauty routines. Their GlowEase

Facial Massager is a handheld device designed

to improve circulation, reduce puffiness, and
enhance product absorption. Marketed as a daily-
use wellness tool, it aims to provide a spa-like
facial massage at home.

GlowEase would like to explore further how the
massager feels on the skin and whether users
find it easy to maneuver around different facial
areas. They are also interested in whether users
prefer a cooling or warming sensation when
using the device. What else could influence user
satisfaction?



PRODUCT: Scalp Massager
COMPANY: HairRevive

Slogan: Stronger hair starts at the root

HairRevive focuses on scalp health and hair care
innovations. Their HairRevive Scalp Massager

is designed to stimulate hair follicles, improve
circulation, and enhance shampoo absorption
during washing. It’s intended for people seeking
healthier hair and relaxation benefits.

HairRevive would like to explore further whether
the massager is comfortable and easy to

use and if users notice a difference in scalp
sensation compared to using just their fingers.
They also want to understand if users find the
massager helpful for distributing shampoo or
hair treatments. What other insights could guide
improvements?



PRODUCT: Manual Citrus Juicer
COMPANY: FreshPress

Slogan: Squeeze with ease

FreshPress designs simple, effective kitchen tools
for everyday cooking. Their new TwistJuicer is a
manual citrus juicer with a ridged cone and a built-
in strainer. It is designed to extract juice from
lemons, oranges, and limes while separating seeds
and pulp.

FreshPress would like to explore further how
intuitive users find the twisting motion and
whether the strainer effectively separates seeds.
They also want to test if the juicer provides a
comfortable grip during prolonged use. What
other factors might impact usability?



PRODUCT: Kitchen Scissors
COMPANY: CutSmart

Slogan: Slice, snip, serve

CutSmart develops versatile kitchen tools for easy
meal prep. Their new SnapCut Kitchen Scissors
have serrated stainless-steel blades and a built-in
bottle opener. The scissors are designed to cut
herbs, trim meat, and open packaging with minimal
effort.

CutSmart would like to explore further how easily
the scissors cut through different food textures
and whether the grip feels comfortable for
different hand sizes. They are also curious if users
find the bottle opener feature intuitive. What
other aspects might improve the design?



PRODUCT: Handheld Can Opene
COMPANY: EasyCan

Slogan: Open with a twist

EasyCan creates accessible kitchen gadgets for
daily use. Their new GripTwist Can Opener is a
manual, handheld tool with a large, ergonomic
handle and a twist mechanism for opening cans.
The opener is designed to minimize hand strain
while ensuring smooth operation.

EasyCan would like to explore further how
straightforward users find the twisting motion and
whether the handle provides a secure grip. They
also want to understand if the cutting mechanism
works consistently across different can sizes.
What else could improve the experience?



PRODUCT: Salad Spinner
COMPANY: SpinFresh

Slogan: Crisp greens, effortlessly

SpinFresh creates practical kitchen accessories
for healthy eating. Their new TwirlSpin Salad
Spinner has a pull-cord mechanism and a built-in
drain. The product is designed to quickly dry leafy
greens without manual shaking.

SpinFresh would like to explore further how
intuitive the spinning motion is and whether the
pull-cord mechanism works smoothly. They also
want to test if users find the draining process
straightforward. What other improvements could
enhance usability?



PRODUCT: Garlic Press
COMPANY: CrushWorks

Slogan: Fresh garlic, no hassle

CrushWorks designs compact kitchen tools for
efficient meal prep. Their new SqueezeCrush
Garlic Press has a large chamber and a rocker-
style mechanism for pressing garlic without
peeling. The product is dishwasher-safe for easier
cleanup.

CrushWorks would like to explore further how
comfortable the pressing action feels and
whether the garlic is effectively crushed without
peeling. They also want to test how easy the
device is to clean after use. What other factors
might influence the user experience?



PRODUCT: Stapler
COMPANY: ClipSure

Slogan: Snap it, stack it, secure it

ClipSure creates reliable office tools for everyday
paperwork. Their new SnapMaster Stapler is a
handheld device designed for smooth, jam-free
stapling. It features a quick-load mechanism and
an ergonomic grip to minimize hand fatigue during
extended use.

ClipSure would like to explore further how intuitive
users find the reloading process and whether the
stapler provides consistent performance with
varying paper thicknesses. They are also curious
about the grip’s comfort over long use. What other
aspects might impact usability?



PRODUCT: Tape Dispenser
COMPANY: Sticklt Tools

Slogan: Tape it, tear it, done

Sticklt Tools specializes in adhesive solutions for
homes and offices. Their new GripTape Dispenser
is a weighted desktop model with a serrated metal
blade and an anti-slip base. The dispenser is
compatible with standard tape rolls and has a side
compartment for small office supplies.

Sticklt Tools would like to explore further how
easily users can load new tape rolls and whether
the cutting action feels smooth and reliable. They
are also interested in whether the dispenser
remains stable during use. What other features
could improve the experience?



PRODUCT: Hole Puncher
COMPANY: PaperfForce

Slogan: Precision in every punch

PaperForce develops practical office tools for
efficient document management. Their new
PunchPro Hole Puncher is a three-hole manual
device with adjustable guides for different paper
sizes. It features a transparent chip compartment
and a soft-grip handle for reduced hand strain.

PaperForce would like to explore further how
easily users align the paper for consistent holes
and whether the handle provides sufficient
leverage with minimal effort. They are also curious
about how intuitive the chip-emptying processiis.
What other factors could enhance usability?



PRODUCT: Scissors
COMPANY: CutWell

Slogan: Smooth cuts, every time

CutWell produces precision-cutting tools for
home, office, and school use. Their new ErgoEdge
Scissors have contoured handles and high-carbon
stainless steel blades designed to cut through
various materials effortlessly. The product is
available in both right- and left-handed versions.

CutWell would like to explore further how
comfortable the scissors feel during extended use
and whether users find the cutting performance
consistent across different materials. They are
also curious if the ambidextrous design works
equally well for left- and right-handed users.

What other elements could improve the product?



